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In this volume, Paolo Sigismondi explores the dynamics of global media and entertainment, specifically
analyzing the implications of the global rise of non-scripted entertainment (as reality TV programs) and the
impact and consequences of the Information and Communication Technology (ICT) revolution on the
content, delivery platforms, and overall business models of the media and entertainment landscape. This
work aims at bridging the gap between media theories and industry practicesin arapidly evolving global
mediascape, building on scholarship in the field and enriched by case studies and insights from business
practice.

Thiswork demonstrates that the paradigms of the landscape are shifting, introducing the digital
“glocalization” of entertainment, through which successful media crossing national and cultural borders
incorporate both global and local features.

Key questions raised include:

- Isthe ICT revolution an example of disruptive technology for the global media and entertainment industry?

- Isthe existing status quo challenged, and in, particular Hollywood' s global |eadership?

- What are the global entities emerging as Hollywood’ s main competitors in this technologically evolving
landscape?

Sigismondi argues that as new players are entering the field, new threats to Hollywood' s dominance are
emerging. The global leadersin non-scripted entertainment, for example, are European-based global entities
operating outside the Hollywood system. Meanwhile, the ICT revolution is modifying the contours and
boundaries of the global mediascape. Sigismondi’ s approach provides unique insight into how the forces of
technology and globalization are transforming television, cinema, and online entertainment.
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From reader reviews:
Ann Bland:

Why don't make it to become your habit? Right now, try to ready your time to do the important work, like
looking for your favorite reserve and reading a guide. Beside you can solve your long lasting problem; you
can add your knowledge by the guide entitled The Digital Glocalization of Entertainment: New Paradigmsin
the 21st Century Global Mediascape (The Economics of Information, Communication, and Entertainment).
Try to the actual book The Digital Glocalization of Entertainment: New Paradigmsin the 21st Century
Global Mediascape (The Economics of Information, Communication, and Entertainment) as your close
friend. It meansthat it can being your friend when you feel alone and beside those of course make you
smarter than in the past. Yeah, it isvery fortuned for you personally. The book makes you far more
confidence because you can know every little thing by the book. So , let me make new experience and also
knowledge with this book.

Barbara Barnes:

Reading areserve can be one of alot of action that everyone in the world really likes. Do you like reading
book and so. There are alot of reasons why people enjoy it. First reading a guide will give you alot of new
facts. When you read a book you will get new information because book is one of several ways to share the
information or perhaps their idea. Second, reading a book will make you actually more imaginative. When
you reading through a book especially fiction book the author will bring you to definitely imagine the story
how the people do it anything. Third, you are able to share your knowledge to some others. When you read
this The Digital Glocalization of Entertainment: New Paradigms in the 21st Century Global Mediascape
(The Economics of Information, Communication, and Entertainment), you can tells your family, friends and
soon about yours book. Y our knowledge can inspire others, make them reading a book.

Fern Marshall:

Within this erawhich is the greater individual or who has ability in doing something more are more precious
than other. Do you want to become considered one of it? It isjust simple strategy to have that. What you are
related is just spending your time not very much but quite enough to experience alook at some books. On the
list of booksin the top listing in your reading list isusualy The Digital Glocalization of Entertainment: New
Paradigmsin the 21st Century Global Mediascape (The Economics of Information, Communication, and
Entertainment). This book that is certainly qualified as The Hungry Inclines can get you closer in becoming
precious person. By looking upwards and review this book you can get many advantages.

David Brouwer:

Aswe know that book is very important thing to add our knowledge for everything. By a guide we can know
everything we wish. A book is arange of written, printed, illustrated or blank sheet. Every year was exactly



added. This guide The Digital Glocalization of Entertainment: New Paradigmsin the 21st Century Global
Mediascape (The Economics of |nformation, Communication, and Entertainment) was filled regarding
science. Spend your extratime to add your knowledge about your scientific research competence. Some
people has distinct feel when they reading some sort of book. If you know how big selling point of a book,
you can experience enjoy to read a guide. In the modern eralike today, many waysto get book that you just
wanted.
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